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Our Company

Finch’s Landing is a Southern Comfort 

Food restaurant located in the heart of 

downtown Savannah, GA. We believe in 

the Farm-to-table approach and source our 

ingredients locally. 

Our customer-base consists of a variety of 

people, all with one thing in common—they 

want to eat a hearty meal! From busy, hard-

working professionals, to sight-seers, even 

families visit our restaurant daily for meals 

with a down-home flavor. 



Mood:  
Rustic, contemporary, and charming

Price Range:  
$$$

Target Audience:

21-55 year-olds, professionals, tourists, and 

families 

Goals: 

• Maintain the Sunday afternoon 

church crowd

• Increase overall traffic, particularly 

during weekday lunch hours.

• Make the branding contemporary, 

yet still traditional with an at-home, 

comforting vibe.

Rustic, contemporary, and charming, 

we want to evoke a feeling of warmth 

and comfort, while still maintaining a 

sense of professionalism and class. Our 

customers expect quality ingredients and 

are willing to pay a little more for their 

dining experience without breaking the 

budget. They care about the environment, 

local sourcing, and most of all want to 

leave with full bellies. 



Name:    Betsy Thompson

Age:    51

Gender:    Female

Location:   Savannah, GA

Occupation:   Author

Salary:    $40K/year

Education:   Bachelors 

Marital Status:  Married

Kids:    3

Tech savviness:  Medium

Main Device:  laptop

SUNDAY CHURCH ATTENDEE

MOTIVATIONS
• To have good quality-time with 

her family and make them happy.
• To be well-fed.
• To have nice experiences to write 

about.
• Her religion and morality.

GOALS
• To have a nice family 

brunch after church.
• Fill belly with mashed 

potatoes and gravy.
• Find a restaurant that is 

close to church with a 
friendly, clean atmosphere.

• $cTuire flavor sensations.

HOBBIES
• Gardening
• Reading
• Praying
• bowling

LIKES
• Church
• Parks and gardens
• Fresh fruit and veggies
• 7o find a EarJain
• Herbs and seasonings

FRUSTRATIONS
• Under-seasoned food.
• Large crowds and wait-times.
• Dirt and grime.
• Rude people who curse.

Betsy is a 51-year-old author who loves Jesus, reading, writing, and spending 
quality time with her family. She attends church every Sunday with her 
husband of 28 years and her children who visit often. After church they enjoy 
going out for brunch or lunch to satiate their appetites. Betsy wants her family 
to be happy and well-fed, so they like to order a lot of food. Her family was 
born and raised in the south, so they know good southern comfort food and 
crave it often. She is looking for a convenient, clean restaurant that is family-
friendly and seasons their food well. 



Name:    Tim Barnes 

Age:    23

Gender:    Male

Location:   Savannah, GA

Occupation:   Tech-Support

Salary:    $50K/year

Education:   Bachelors 

Marital Status:  Single

Kids:    0

Tech savviness:  High

Main Device:  Android

WEEKDAY BUSINESS MAN

MOTIVATIONS
• To have a convenient place to eat 

lunch or dinner during the week.
• To feel comforted.
• Impressing women.
• Networking/meeting people.

GOALS
• 7o find a nice restaurant that is 

close to work to go to with his 
work friends for lunch and to 
network after work.

• Find a restaurant that is classy, 
yet homey and friendly to 
possibly bring dates to.

• Find good southern food that 
reminds him of his momma.

HOBBIES
• Ultimate frisbee
• Video games
• Dogs
• Electronics/computers
• Movies

LIKES
• Movies
• Pot roast
• Dogs
• Cool gadgets
• Being out of the house

FRUSTRATIONS
• Not knowing many people yet.
• Skimpy portions.
• When menus don’t have prices.
• Misses his mom, but doesn’t want to 

admit it.

Tim is a 23-year-old tech-support analyst who is new in town and is looking 

to meet new people and get to know the locals. He is originally from Alabama 

but moved for his job. His mother was a great cook who cooked southern com-

fort food often so it reminds him of her. Being away from home, he craves it 

often and finds the flavors comfortinJ.



Inspiration



Inspiration



Logo Ideas



Logo ideas



Typography Studies

HEADING HEADING
SubheadingSubheading

F I N A L  S O LU T I O N :I N IT I A L  S O LU T I O N :

Body copy Endestios rerum resto oditi con et, od quo vel maion 
natus impor reribus aut volorae optatesequia doluta aut aut velicim 
aionsequid ut volore, corepe rerectorrum ra sim quae quam quam 
diciisquia dioreptat aut esendes rerro exceriae que consequatia 
pratempe velist essit ra de vercitassit oditas ea aut qui quunt. que 
pliberum non nonsecab ipsape rat voluptaspidi blabor sita esed et, 
sunt Eprenis ut qui coratem dolorro molupta.

Body copy Endestios rerum resto oditi con et, od quo vel maion natus 
impor reribus aut volorae optatesequia doluta aut aut velicim aionsequid 
ut volore, corepe rerectorrum ra sim quae quam quam diciisquia dioreptat 
aut esendes rerro exceriae que consequatia pratempe velist essit ra de 
vercitassit oditas ea aut qui quunt. que pliberum non nonsecab ipsape 
rat voluptaspidi blabor sita esed et, sunt Eprenis ut qui coratem dolorro 
molupta.

Heading: Bebas Neue

Weight: regular   

Subheading: Archer 

Weight: medium italic

Body Copy: Archer

Weight: Medium

Heading: Bebas Neue

Weight: regular   

Subheading: High Tower Text Italic

Weight: regular

Body Copy: High Tower Text 

Weight: regular



Logo Progression

The tracking, kerning, 
and leading was 
tweaked, along with 
the placement of the 
finch, who now sits 
proudly upon his 
landing of the letter 
G. Archer italic text 
was changed to High 
Tower for a more 
traditional element.  

Color tests were 
conducted to see 
which combinations 
worked best when 
printed. It was 
determined that 
orange on a light 
background was best 
for the main logo.



Color Studies

#DAAC2E #977155 #D97427 #B49780

#C04A3F #C17A4F #F27E38 #D48A67

#DAAC2E #C17A4F #F27E38 #D48A67

#DAAC2E #977155 #D97427 #9E4735

Exploring warm, inviting 
color schemes, invocative of 
fall, harvests, and of course, 
comfort food.



Final Branding Elements

#DAAC2E #977155 #D97427 #B49780

final logo:

textural and variety elements: logo marks:

final color scheme:



Logo Usage
final logo:

logo marks:

Use on all major marketing items such 

as business cards, menus, storefronts, 

envelopes, utility vehicles. Use on larger, 

non-disposable branding items such as 

aprons, shirts, and hats.

Use on smaller and disposable branding 

items such as paper napkin rings, coasters, 

buttons, and pins. Can be used in addition to 

the main logo on larger branding items, such 

as on a shirt or apron pocket. 



Final solution
poster



Employee Business card close-up

Restaurant Business card



Business cards, menu, and coaster



Menu close-up



Take-Away Bags



Napkin Ring

Apron



Storefront window



Thank you for your time!


